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Overview
Marketing is an essential part of your everyday life. This course will teach the 
fundamentals to help you navigate and thrive in the fast-growing field of          
Digitalmarketing. We provide a framework to help you make the right                
decisions in an ever-changing digital marketing environment. Learn about 
our marketing map that covers the What, Who, How, Where, and When of 
digital marketing.

This is a practical course for anyone 
involved with the hands-on mana-
gement of digital channels, or the 
over-arching digital strategy. You 
may be working in a client side or 
agency side role, either as a digital 
marketing specialist or a marketer.

Costly mistakes and inefficiencies 
will be reduced through following 
best practice approaches across the 
different aspects of digital media. A 
more coherent, customer-centric 
planned approach to digital marke-
ting will be developed focusing on 
priorities which will give the best 
returns.

WHO SHOULD ATTEND ? HOW WILL YOU BENEFIT ?

DURATION       
DIPLOMA
VENUE

: 3 Months
: LEVEL 4
: Excellence 
  Training Centre   

PRICE: 5000 QAR
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01
Marketing Fundamentals
Becoming a digital marketer is a journey - let us be your guide. In this course, we 
give you a framework to help you organize and plan your approach. We also 
introduce you to three companies that are featured throughout the Digital Marke-
ting Nanodegree as examples of how to apply what you learn in both B2C and B2B 
contexts.

05
Search Engine Optimization (SEO)
Search engines are an essential part of the online experience. Learn how to 
optimize your search engine presence through on-site and off-site activities, 
including how to develop your target keyword list, optimize your website UX and 
design, and execute a link building campaign.

02
Content Strategy
Content is at the core of all marketing activity.  In this course you learn how to plan 
your content marketing, how to develop content that works well for your target 
audience, and how to measure its impact.

03
Social Media Marketing (Organic)
Social Media is a powerful channel for marketers.  In this course, you learn more 
about the main social media platforms, how to manage your social media presence, 
and how to create effective content for each platform.

04
Social Media Marketing (Paid)
Cutting through the noise in Social Media can be challenging, and often, marketers 
must use paid social media marketing strategies to amplify their message. In this 
course, you learn about the opportunities for targeted advertising in social media 
and how to execute advertising campaigns that resonate with your audience.

Course Syllabus
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06
Search Engine Marketing with AdWords (SEM)
Optimizing visibility in search engine results is an essential part of Digital Marketing. 
Reinforcing findability through Search Engine Marketing (SEM) is an effective tactic 
to achieve your marketing objectives. In this course, you learn how to create, 
execute, and optimize an effective ad campaign using AdWords by Google.

07
Display Advertising
Display advertising was the first form of advertising on the web. It's still a powerful 
marketing tool, strengthened by new platforms like mobile, new video opportuni-
ties, and enhanced targeting. In this course, you learn how display advertising 
works, how it is bought and sold (including in a programmatic environment), and 
how to set up a display advertising campaign using Google’s AdWords.

08
Email Marketing
Email is an effective marketing channel, especially at the conversion and retention 
stage of the customer journey.  In this course, you learn how to create an email 
marketing strategy, create and execute email campaigns, and measure the results.

09
Measure & Optimize with Google Analytics
Measurability is what makes Digital Marketing uniquely powerful. Actions online can 
be tracked, and so can the effect of your digital marketing and advertising efforts. In 
this course, you'll learn how to use Google Analytics to evaluate your audience, 
measure the success of your acquisition, engagement efforts, evaluate your user’s 
conversions to your goals, and use those insights to plan and optimize your 
marketing budgets.

Course Syllabus
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CERTIFICATION
Upon successful completion Students will recive a “Diploma in DIGITAL 
MARKETING (LEVEL 4)” from OTHM(UK) along with a Certificate from Excel-
lence Training Centre. Students are required to pay £100 as a certificate fee 
for the crtificate from OTHM.



FOR ENQUIRY
CONTACT  US AT: 
+974 7442 2210
+974 7478 1719
+974 7060 3669
(REGULAR CALLS OR WHATSAPP)

EMAIL US AT: 
enquiry@excellence.qa

OR VISIT OUR CENTRE AT: 
44 BILAL BIN RABAH STREET, 
OPPOSITE TO AHLI SPORTS CLUB GATE NO : 1  
VILLA NO : 22, DOHA QATAR, QATAR


