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OVERVIEW
Companies can no longer afford to ignore Social 
Media and the role it plays in the customer’s 
buying journey. We have called this 3-day Social Media 
Marketing training a boot camp because it’s a short, 
intensive, and rigorous course of training with 
the emphasis being on gaining practical skills.  

This intensive three-day hands-on training is 
designed to help you to harness the power of Social 
Media to build awareness, sales and loyalty. In this 
information-packed course, you will learn how to 
use Social Media more strategically for business. 

ABOUT THE COURSE
DURATION: 3 Days
DATES: Nov. 12-14, 2018 
TIME: 9 AM - 5 PM 
VENUE: Shangri-La 
Hotel, City Center, Doha, 
Qatar

PRICE: 5000 QAR

* All CIM members 
receive a 10% 
discount.

WHO SHOULD ATTEND
• People who have responsibility for Social Media
 in their company and who want to get better
 results. 
• People who are thinking of incorporating Social
 Media into their business. 
• This course is NOT for complete beginners to
 Social Media. 
• Delegates will need to have access to Facebook,
 Instagram, Twitter and LinkedIn accounts.

AGENDA
Day 1:  Building Solid Social Media Foundations
 Twitter for Business
Day 2:  Facebook for Business
 LinkedIn for Business
Day 3: Instagram for Business
 Creating a Content Marketing Plan

COURSE DIRECTOR
Nicky Kriel 
is an Internationally 
recognised Social Media 
Trainer, Speaker and 
Author of two Social 
Media Books so far. 

Ranked in the top 50 
social media market-
ing influencers in the 
worlds, she has been 

featured in the Huffington Post, The Guardian and 
the Daily Telegraph and is regularly interviewed as 
an expert in Social Media on television and radio. 

She spoke about Twitter at Social Media Marketing 
World in California earlier this year. Nicky Kriel specia-
lises in Social Media Marketing Strategy and Creating 
Content Quickly. She has a background in Marketing 
and Sales. She is also Master NLP (Neuro Linguistic) 
Practitioner and communicating is her strength.  

Since starting Social Media training in 2010, 
she has worked with over a thousand Small 
and Medium-sized business owners as well as 
multinationals. Jargon is kept to the minimum, with 
the focus being on practical advice, top tips and 
guidance. Nicky is a Social Media contributor for 
various magazines and blogs such as Social Media 
Examiner. 
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LEARNING OBJECTIVES

DAY ONE
Social Media Marketing – Building Solid 
Foundations & Twitter for Business

Overview
This training day will teach you how to use social media strategically to build your business and online marketing 
campaign. You gain an understanding of how the major Social Media platforms are being used for business. You 
will learn the tools you need to build an audience and a coherent social media presence.

Twitter has over 300 million monthly active users worldwide. One billion conversations take place every two 
days. Are you listening for opportunities? This business-orientated training will help you build your confidence 
in using Twitter and show you how to get the most from Twitter for business. You do not need to have any prior 
knowledge of Twitter, but will need to have a Twitter account set up prior to the training.

The day covers
• Introduction to Social Media Marketing
• Case Studies for using different Social Media Platforms 
• How to be a more effective Twitter user for your brand

By the end of the course you will:
• Have an overview of how Social Media works for business with both Business-to-Business and 
 Business-to-Consumer Case Studies
• Understand how to develop a Content Marketing Plan to fit in with business objectives
• Establish a sustainable presence on the social media platforms relevant to your business
• Understand best practice for social media marketing
• What content to post and how to schedule content on Twitter.
• How to get more followers and build relationships with influencers.
• Build your professional brand and show your expertise
• Find potential customers and business partners

3-DAY SOCIAL MEDIA MARKETING BOOTCAMP

Day Topic Description

1

Welcome and Introduction to 
the course
Session 1 – Introduction to Social 
Media Marketing

• The changing landscape of Social Media
• B2B and B2C case studies
• How different Social Media Platforms can work for business

Break
Session 2 – Content Marketing 
Planning

• 7 Steps to creating you Content Marketing Strategy
• [Practical] How to create Buyer Personas
• [Tool] How to repurpose content quickly

AGENDA FOR DAY ONE
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Day Topic Description

1

Lunch Break
Session 3 - Twitter • Introduction to using Twitter for Business

• How to use hashtags on Twitter
• [Practical] How to create Tweets quickly
• How to Find your Customers on Twitter

Break
Session 4 – Twitter Continued • Tools, tips and time management

• Twitter Analytics
• Best Practices for Twitter Ads

Recap and Round up

DAY TWO
Facebook and LinkedIn for Business

Facebook for Business
Facebook with over 2 billion active users and is continuously changing and evolving. Changes to Facebook’s 
Algorithm has meant that organic reach on Facebook has declined even further. Are you up to date with what 
is working currently on Facebook?

We are going to cover:
Everything you need to know to get Facebook’s Algorithm working for your business without needing to spend 
every waking moment creating content or spending a fortune in advertising.

Here’s what you’ll discover…
• How Facebook’s new algorithm works now
• New features on Facebook that you should be tapping into before everyone discovers them
• How to stop flushing money down the toilet when using Facebook Ads
• How to use Facebook Insights to get better results from your content marketing
And lots more.

LinkedIn for Business
LinkedIn is probably the most under-utilised resource that you have as a business. Other than an online net-
working tool, you also have access to a database of over 400 million business professionals. Many people just 
set up a LinkedIn Account and accept connections, but don’t know what else to do with it. You might be missing 
out on using LinkedIn to get new customers.
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LEARNING OBJECTIVES
By the end of this day you will:
• Understand how to post engaging content that gains visibility on Facebook
• Understand how to analyse your Facebook Page data so that you can make more informed decisions
• Understand how to get a ROI for your Facebook
• How to get more connections on LinkedIn and build relationships with influencers.
• Build your professional brand on LinkedIn and show your expertise
• Network more efficiently
• Find and connect with the right people and generate business

AGENDA FOR DAY TWO
Day Topic Description

2

Session 1 - Facebook • Introduction to using Facebook for Business
• Understanding Facebook’s Algorithm and why it is 
     important
• Content that works NOW

Break
Session 2 – Facebook Continued • Using Facebook Analytics to improve your Facebook Page

• Analysing your own data - Practical
• Best practices for Facebook Ads

Lunch Break
Session 3 - LinkedIn • Introduction to LinkedIn for Business

• How to optimise your LinkedIn Profile for Search 
• Thought leadership on LinkedIn
• Optimise your LinkedIn Profile (practical)

Break
Session 4 - LinkedIn • How to find and connect on LinkedIn

• Testimonials and Endorsements
• Best practices for Company Pages 
• Best Practices for LinkedIn Ads

Recap and Round up
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3-DAY SOCIAL MEDIA MARKETING BOOTCAMP
DAY THREE
Instagram for Business and Creating a Monthly 
Content Calendar

Overview
Instagram is not just for following famous people or 
sharing your holiday snaps. This social media platform 
has over 1 billion active users each month and it’s 
growing fast! Engagement on Instagram is far higher 
than on Facebook or Twitter and Instagram stories 
have three times more active users each day than 
Snapchat has in a month. Interested in finding out 
how to make Instagram work for business?

We are going to cover:
The 5 key ways to getting highly engaged Instagram 
followers and buyers… without needing to be a celeb-
rity, a professional photographer or a graphic designer. 
In the second part of the day we are focus on pulling 
everything together to create a Monthly Content 
Calendar for your business.

LEARNING OBJECTIVES
Here’s what you’ll discover…
• How to transform your Instagram into a powerful
 marketing tool even if you are starting an 
 Instagram business account from scratch.
• How to create striking images that work even if you 
 think your business is in a visually unappealing 
 industry.
• How to use features like Stories, IGTV and hashtags 
 to attract leads
• How to create videos quickly without a video 
 production company or hours of editing
• How to plan, create and schedule a Monthly 
 Content Calendar quickly
And lots more.

Day Topic Description

3

Session 1 - Instagram •  Introduction to using Instagram for Business
•  Content that works
•  Creating Visual Images that stand out
•  Visual image exercise

Break
Session 4 – Instagram Continued • Hashtag Strategy

• Advanced tactics
• Best practices for Instagram Ads

Lunch Break
Session 3 – [Practical] Creating a 
Monthly Content Calendar 
Quickly

• Planning
• Coming up with ideas to fill your calendar
• Choosing your categories

Session 4 – [Practical] Creating a 
Monthly Content Calendar 
Quickly Continued

• Creating visual content quickly
• Scheduling tools

Recap and Round up

End of Training

AGENDA FOR DAY THREE
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REGISTRATION FORM
Please complete this form and mail to: anaas@excellence.qa
Call: +974 7745 2105

Delegate Details

Title:
Name:
Job Title:
Email:

Mr. Mrs. Ms. Title:
Name:
Job Title:
Email:

Mr. Mrs. Ms.

Organization Details

Contact:
Contact Details:
Email:
City:
Country:

Phone:
Fax:
Address:
Nature of the Business:
Website:

Signatory must be authorized on behalf of contracting organization:

Name:
Date:

Signature:

Authorization

TERMS AND CONDITIONS

5,000 QAR

• Booking is invalid without a signature.
• Mode of Payment - Bank Transfer.
• Payment is required within 7 working days.

3-DAY SOCIAL MEDIA MARKETING BOOTCAMP

BOOKING CONDITIONS

Number of Day’s Notice % Course fee payable Cancellation % Course fee payable Transfer
45 + days No Charge No Charge
30 - 45 days 25% of fee due 25% of original fee
14 - 30 days 50% of fee due 50% of original fee
0 – 14 days (day of course) 100% of fee due 100% of original fee

The following booking cancellation fees apply. 

Please note that the Excellence Training Centre reserves the right to change or cancel the course due to 
unforseen circumstances.

Please refer to our booking form for our terms and conditions.



FOR INQUIRIES AND MORE
Contact  us at:

+974 7745 2105 / +974 7060 3669 / +974 3119 2159 / +974 3091 1199
(Regular Calls or Whatsapp)

Email us at:
anaas@excellence.qa

or Visit our Centre at:
44 Bilal bin Rabah Street, Opposite to Ahli Sports Club Gate no : 2 , 

Villa no : 22, Doha Qatar, Qatar


